Перевод неологизмов
Переведите предложения на русский язык, указав способ образования неологизма:
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The new system test might trigger an arm race.

2. Programs involved in teaching English as a foreign language mushroomed in the 60-ies in the United States.

3. They had to torpedo the talks.

4. Well, that’s showbiz for you.

5. “There’s such a shortage of organs here”, says Julieta Gonzales, spokesperson for the university medical centre in Tucson, Arizona, where the country’s fifth domino was carried out last month.
 (Domino – операция по пересадке органов, при которой пациенту А пересаживают новое сердце и легкие от получившего кровоизлияние в мозг донора, а пациенту Б пересаживают старое сердце пациента А).
6. Pay no attention to him. He is sort of a has-been.

7. The police hosed and clubbed the sit-inners. 
8. The unemployment sky-rocketed in 1994.

9. About 65 Amerasians arrived in Thailand yesterday with their relatives on their way to their new homes in the United States.
10. The first generation of baby-boomers in Britain and the U.S. was born in the late forties – early fifties.

11. Slowly, and unevenly a “can-do” attitude is beginning to replace the inertia in the trade unions.

12. He’s a can-do type of guy.

13. E-commerce has become wide spread in the U.S.

14. The road to creating a successful online store can be a difficult and confusing one if you are unaware of the concepts and principles behind e-commerce.

15. If an insurance company wishes you a happy birthday, take it as a sure sign that they view you as a target for a touch of cross-marketing. In other words, having sold to you once or twice before, they would like to do it over and over again.

16. Six years ago, ad executive Ed Robinson carried out an experiment. He spent $10,000 to produce a humorous video about a man who meets an explosive end while inflating a child’s raft. He attached his firm’s Web address to the clip and emailed it to five friends. Then he waited.
17. Video viral marketing – so named because it relies on computer users to spread commercials from person to person – has expanded from a negligible piece of the advertising pie to a $150 million industry, researchers estimate.
